


• Citizen Advisory 

Committee 

• 13 Members 

• Mayor Appointed 

• Monthly Meetings 



• Citizen Work Groups 

• 13 Elements (Parks and Recreation, Parking, Economic Development, 

Health and Wellness, Land Use, Streets/Infrastructure/Traffic, Design and 

Streetscape, Transit and Commuting, Residential Living, Public Safety, 

Historic Preservation, Arts and Entertainment, Tourism and Hospitality) 

• Over 100 participants 

• Over 50 meetings 

• Recommended 57 goals and 229 action items. 



• Community Meetings 

• Over 150 participants 

• Web-based Survey 

• 1,763 responses 

• 153,449 impressions of 

Facebook 

• 4,353 clicks on Facebook 

 



• Key Conclusions 
• Residential:  There is compelling evidence that Sioux Falls is benefiting from national trends 

that are supporting downtown housing.  New projects are attracting empty nesters, young 

professionals and medical employees at higher rental rates.  The market assessment found 

that residential is Downtown’s most robust market opportunity in the next investment cycle 

with the potential to generate an additional 1,900 to 3,200 units over the next 20 years. 

• Retail:  Downtown retail has performed well in the last several years and currently the 

central business district accounts for about 8% of the city’s total sales.  Downtown is best 

positioned to build upon its niche for local independent, unique and creative retail.  Dining is 

also a segment that could add more concepts.  If Downtown continues to capture its regional 

share of retail, there is the potential to create an additional 190,000 to 475,000 square 

feet of retail and/or restaurant space. 

• Office:  Assuming that Downtown maintains its regional share of office space, there is the 

potential to add another 1.0 to 1.6 million square feet of office space through the next 

20 years.  There is also a niche opportunity to attract creative and innovative firms seeking 

a compact urban environment that appeals to young skilled workers. 



• Global Trends 
• Changing Workforce:  Both young skilled “millennials” and older “baby boomers” are 

favoring compact urban environments for living and working.  Both of these demographic 

groups will fuel demand for Downtown Sioux Falls residential, office and retail space. 

• Shifts in Mobility:  Driven by generational preferences, alternatives to cars will be 

increasingly important for those that choose to live or work in downtown.   Complete streets 

concepts that accommodate bike and pedestrian movement will be increasingly important. 

• Residential Renaissance:  Sioux Falls is poised to continue to benefit from a national trend 

supporting residential development in downtowns.  Downtown’s Sioux Falls proximity to the 

River and Falls creates an amenity package that is unique and a competitive advantage for 

building a new neighborhood. 

• Healthy Places:  The connection between health and the built environment is an emerging 

trend translating into more walking, biking, active recreation, fresh food and community 

gardening.  Given the importance of the medical sector to Sioux Fall’s regional economy, an 

emphasis on healthy places could be a differentiator to add value to Downtown. 



• Activity Centers 

• For the 2025 Downtown 

Plan, “activity centers” are 

destinations and districts 

that attract a variety of 

user groups to downtown, 

including employees, 

customers, visitors and 

residents.  



• Connections 

• The connections layer 

identifies streets, bike 

lanes and pathways that 

can connect the different 

activity centers and inspire 

movement within downtown 

by a variety of modes.    



• Collective Framework 

• This framework illustrates 
the need for future 
connections as more 
activity centers develop in 
different areas of 
downtown.  This framework 
informs decision makers 
where investments need to 
be prioritized based on 
the current and future 
activity drivers for 
downtown.  



• Development Sites/Areas 

• These sites/areas represent 

key assemblages within 

Downtown and offer the 

potential to catalyze 

investment in surrounding 

areas.  



• Economy 

• Initiatives to attract jobs, new businesses and investment to Downtown 

Sioux Falls.   

 

• Environment 

• Initiatives to improve the public atmosphere and the built environment of 

Downtown Sioux Falls. 

 

• Experience 

• Initiatives to activate, celebrate and maintain Downtown Sioux Falls. 

 





• Goal 1: Stimulate economic 
growth through strategic 
use of public resources & 
attracting private sector 
investment. 

 

 

• Action Steps: 
• Utilize tax abatement, tax 

increment financing and 
business improvement district, 
and façade easement 
programs at the current 
funding, at a minimum. 

• Identify potential 
development sites and utilize 
the Sioux Falls Downtown 
Market Study to masterplan 
based on the demand for 
different land uses. 

• Identify surface parking lots 
that can serve as 
redevelopment sites. 

 



• Goal 2: Increase the 

residential base and 

encourage a greater 

diversity of living options. 

 

 

 

• Action Steps: 

• Utilize the Downtown 

Design Standards to 

encourage integration of 

mixed use into future 

developments. 

• Continue to identify site 

opportunities for 

residential development. 

• Utilize the Sioux Falls 

Downtown Market Study to 

establish a benchmark for 

residential demand. 

 



• Goal 3: Promote and market 
downtown as a great place 
to live, work and play 

 

 

• Action Steps: 
• Implement a strategy to 

promote the collaboration of 
multiple organizations (DTSF, 
SF Chamber, CVB, Forward 
Sioux Falls & the City).  

• Develop a method of 
displaying all events and 
activities in a consistent 
manner.  

• Utilize the Sioux Falls 
Downtown Market Study to 
promote downtown as a 
great place to live, work and 
play to potential tenants and 
businesses. 

 



• Goal 4: Protect and 

encourage historic 

preservation. 

 

• Action Steps: 

• Maintain and enhance our historic 

districts’ appeal. 

• Update and maintain an inventory of 

historical structures that are ripe for 

rehabilitation. 

• Utilize façade easement and historic tax 

credits programs to assist in the 

preservation of historic assets. 

• Use technology, historic markers, tours, 

and celebrations to educate the 

community (all ages) about the history of 

downtown and the importance of 

preserving that history. 

• Utilize strengthened minimum Design 

Standards for existing and new 

development to promote aesthetically 

pleasing and harmonious development 

while preserving the historical integrity 

of the structures and the area. 
 



• Goal 5: Maintain and 
manage an effective public 
parking system. 

 

 

• Action Steps: 
• Utilize the Downtown Parking 

Demand and Site Planning 
Analysis to develop parking 
public and private parking 
strategies. 

• Use public parking system as an 
economic development tool to 
encourage new development 
downtown. 

• Construct a multiuse parking 
ramp to accommodate current 
and future parking demand. 

• Inventory current bicycle parking 
within downtown, and 
strategically incorporate 
parking options as demand 
increases. 

 



• Goal 1: Improve mobility 

and infrastructure for all 

modes of transportation to 

and within Downtown 

 
• Action Steps: 

• Expand downtown trolley service into a 

year-round service with extended hours 

• Encourage policies and programs that 

increase transit ridership, carpooling, car 

sharing, bicycling, bicycle sharing, and 

renewable energy vehicles.   

• Complete a Walk Audit for Downtown to 

help prioritize built environment and/or 

infrastructure needs for pedestrians and 

bikes. 

 

• Action Steps: 

• Work with the railroad companies to 

implement a quiet zone in downtown to 

minimize the remaining rail noise. 

• Develop bicycle/pedestrian connections 

between the existing trail system and 

surrounding neighborhoods to Downtown.  

• Continue to research alternatives to provide 

an enhanced pedestrian atmosphere along 

the one-way streets such as Main Avenue 

and Dakota Avenue (Main Avenue Road 

Diet).  

• Increase capital funding for projects to 

support the growing needs of the downtown 

infrastructure. 

• Utilize the downtown Streetscape Plan to 

maintain the streetscape elements within 

downtown. 

 



• Goal 2: Expand recreational 
opportunities through new 
and enhanced parks 

 

 

 

• Action Steps: 
 

• Establish new phases for the 
River Greenway and implement 
the Falls Park West Master Plan. 

• Develop pet friendly facilities to 
accommodate the growing 
population of pets within 
downtown. 

• Continue to establish private 
partnerships to enhance the 
improvements along the River 
Greenway. 

• Utilize the Capital Improvement 
Program to update and enhance 
downtown parks and plazas. 

• Study feasibility for developing 
new public facilities. 

 



• Goal 3: Develop Design 
Standards that enhance 
the aesthetic appeal of 
Downtown 
 

 

 

• Action Steps: 
• Support a public discussion with 

design professionals regarding 
design standards and the long-term 
vision of the built environment for 
downtown. 

• Develop updated design standards 
for visual continuity and unique 
characteristics of downtown that 
incorporate a menu of materials to 
be used for exterior use and a point 
system to score the design criteria.  

• Create a Downtown Design 
Advisory Board that is a mayor 
appointed board to review all 
exterior projects and site 
construction and upon approval 
issue a Design Approval Certificate 
(DAC), which will be required 
before issuance of building permit. 

 



• Goal 4: Improve 
connections and  
wayfinding to and within 
Downtown 

 

 

• Action Steps: 
• Develop a comprehensive and 

attractive wayfinding system to 
assist in directing users of all 
transportation modes to 
destinations and transportation 
facilities (e.g. parking ramps).  

• Develop interactive maps/kiosks, 
phone app, street wrapping, 
and publications to support 
wayfinding strategies. 

• Make public parking easily 
identifiable.  

• Make access into Downtown 
more visually appealing by 
developing Gateways at key 
entry points of downtown.  

• Implement the Minnesota and 
Weber Avenue Corridor Plans. 

 



• Goal 5: Ensure that 

Downtown continues to be 

safe, clean and attractive 

 

 

• Action Steps: 

• Establish a Downtown Neighborhood Watch 

program for downtown residents and 

businesses 

• Provide a highly visible police presence to 

deter criminal activity and provide a feeling 

of safety for citizens by utilizing bike and foot 

patrols, designating Downtown Resource 

Officers, and provide a office space located 

downtown for police officers.  

• Conduct a survey of downtown to assess 

areas/locations that attract criminal activity 

by assessing the lighting conditions, 

environmental elements, and pedestrian 

pathways of downtown that cause safety 

concerns.  

• Initiate an “Ambassador Program” within the 

downtown area. Ambassadors will provide a 

feeling of safety for downtown workers; serve 

as a point of contact for visitors; and as 

another set of eyes/ears for environmental 

conditions and possible criminal activity. 

• Initiate a program for citizens to donate 

money to help those in need.  

 



• Goal 1: Create a visitor-
friendly atmosphere with 
attractions and events 
during all four seasons 

 

• Action Steps: 
• Program for winter-themed events 

and celebrations (i.e. outdoor fine 
art event and winter art sale)  

• Develop a marketing campaign 
that encourages the public to get 
outside during the winter months. 

• Utilize the Streetscape Plan to 
coordinate maintenance and 
sustain vibrancy through 
downtown's streetscape elements. 

• Continue efforts to define, 
expand, and enhance access to 
the riverfront.  

• Construct a public focal point 
within downtown such as a market 
square. 

 



• Goal 2: Be the region’s hub 
for arts, culture and 
entertainment 
 

• Action Steps: 
• Develop indoor entertainment 

facilities with an emphasis on winter 
utilization (e.g. art gallery, mid-size 
performance venue, indoor water 
park, and sports facility).  

• Promote tactical urbanism which seeks 
inexpensive and creative ways to 
activate and re-imagine public spaces 
in the downtown area (e.g. Parklets). 

• Inventory existing public buildings and 
spaces to create place-making 
opportunities (such as art alleyways, 
parking lot/ramp art, arts and 
entertainment along the river 
greenway, and public art murals). 

• Expand the SculptureWalk to include 
the river greenway & additional 
downtown streets. 

• Incorporate the recommendations 
within the Cultural Plan. 

 



• Goal 3: Promote active 
living, health and 
wellness in Downtown 
 

• Action Steps: 

• Collaborate with the Live Well 
Sioux Falls Food Policy Council to 
complete a community nutrition 
assessment. 

• Partner with downtown restaurants 
to promote and include healthy 
food option. 

• Incorporate the recommendations 
within the Sioux Falls Sustainability 
Plan. 

• Integrate well-being into existing 
and future DTSF events/activities. 

• Market and promote wellness 
attributes in downtown through 
collaboration with local wellness-
driven organizations and/or 
initiatives. 

• Conduct on-going evaluation and 
monitoring of wellness needs and 
assets in DTSF. 

 



• www.siouxfalls.org/2025-downtown 

 

http://www.siouxfalls.org/2025-downtown
http://www.siouxfalls.org/2025-downtown
http://www.siouxfalls.org/2025-downtown

